HISPA NEW YORK CITY

ROLE MODEL PROGRAM KICK-OFF
AND RECRUITING EVENT

SEPTEMBER 12, 2013 OUR MISSION

To mobilize Latino
professionals to serve as
active role models in
educational programs
within their
communities.
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OURVISION

‘ America’s future by
- ! inspiring Latino

students’academic
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| performance and

achievement

‘ ; Contributing to

MORE STORIES,

A GREATER CONTRIBUTION
TO AMERICA'S FUTURE

:\NI.:.(;X\(,EEIT\IF#;LOOL Aelila:tiths A VALUABLE RESOURCE TO SCHOOLS
AND OTHER COMMUNITY BASED
To reduce the drop-out rates of Latino students and other EDUCATIONAL PROGRAMS

minority students by targeting middle schools students

and emphasizing the importance of higher education in To become a one-stop resource that provides access to
each role model presentation. thousands of professional Latino role models.

AN IMPORTANT LINK BETWEEN AN INTEGRATING FORCE FOR

SCHOOLS AND THOUSANDS OF COLLABORATION
PROFESSIONALS To become a one-stop resource for existing

To develop strategic alliances with Employee community based educational programs with
Resource Groups, Professional Organizations and Alumni similar goals that have an existing need for a
Networks in order to mobilize, select,recruit and support our Latino pool of role models.

pool of role models.

If you would like to register to become a role model, please visit:
www.hispa.org and under Role Model Registration click on “Create new account” or email:
Aixa Acevedo at aixa@hispa.org
To review upcoming school visits opportunities, click on “School Calendar” on the top menue bar.




Dr. Diaz-Claisse is the President and founder of HISPA, Hispanics Inspiring Students’
Performance and Achievement. HISPA is a non-profit 501(c) (3) dedicated to
proactively encouraging students’ success by recruiting, supporting and
coordinating Latino professionals’ participation in educational programs in the
communities where they live and work. The main objective is to expose students to
a diverse group of professional role models, who, through their stories, will inspire
them to pursue higher education. Dr. Diaz-Claisse efforts in support of the Latino
youth have been recognized by NJ based organization Save Latin America, Inc with

Dr. lvonne Diaz-Claisse the 2011 Tres Proceres Award, and in 2011, by the NJ Hispanic Research and

President & CEO Information Center with the 2010 distinguished Maria De Castro Blake Outstanding

HISPA Community Service Award. ‘
Dr. Diaz-Claisse’s professional background includes a 10-year career with AT&T Labs as an Operations Research Carl(:)s Ojeda Jr.
Analyst supporting network capacity planning initiatives by providing expertise in data analysis, optimization and President & CEO
forecasting. Her educational background includes a B.S. in Mathematics from the University of Puerto Rico; a Masters CoolSpeak

in Engineering in Operations Research from Cornell University; a Masters in Mathematics from the University of
Maryland; and a Ph.D. in Mathematics from Arizona State University.

He has been called one of the most
dynamic speakers under 40 in America.
Over the course of his career he has
traveled all across the country and has
spoken to tens of thousands of students

With 15 years of account management experience in the advertising and marketing and education professionals, sharing his
industry, Joe has worked with a diverse range of clients and categories. He began message of educational empowerment.
his career at NY-based branding and advertising agencies where he was responsi-
ble for marketing communications and the development of brand identity for He received his bachelor's degree in
brands such as Goldman Sachs and Calvin Klein. Later, as an Account Director at Business Management with a Minor in
Conill (US Hispanic agency wholly-owned by Saatchi & Saatchi), Joe managed Marketing and a Minor in Law from
several P&G brands including Pampers, Tide, and Head & Shoulders developing Bloomsburg University, his Master's in
integrated communication strategies for the US Hispanic market. Business Administration with a focus in
business development, entrepreneurship

Joe relocated to Buenos Aires, Argentina in 2006 to serve as VP Regional Account and organization development from
Director of Latin America for Del Campo / Saatchi & Saatchi responsible for P&G’s Kutztown University.
premium laundry detergent business, Ariel. In late 2008, he returned to Conill in

Joe Baide Miami, FL to assume the role of VP Client Service Director where he oversaw clients

Practice Lead — Ogilvy such as Sony PlayStation for Latin American markets as well as overseeing P&G

ROJO brands for the US Hispanic market.

S et In March of 2011, Joe joined Ogilvy & Mather as Sr. Partner, Executive Group Director responsible for the Kraft beverages business

Exgcutlve Group Director - in North America, which also included multi-cultural communications. He has since spearheaded an Ogilvy practice dedicated to

Ogilvy & Ma.ther the US Hispanic experience - Ogilvy ROJO - that provides O&M clients with strategic and creative solutions.

North America Joe was born in Brooklyn, NY - a first-generation Latino born to a Honduran-born family and holds a degree in Media and Commu-
nications from New York University.

LATIN PRIDE. WHO WE ARE
AMERICAN ATTITUDE. LatinRed is a network of committed Ogilvianos dedicated to making

Ogilvy a richer organization by promoting diversity and celebrating it

Thursday, October 10™ o through our Latin cultures.

facebook.com/latinred g 0”?,0(‘ A”me. WHAT WE OFFER
The network is a launching pad for individuals committed to making a
difference at Ogilvy and across the Latin community. Through LatinRed,
employees will find support, opportunities to contribute to the business
and to develop their highest career potential.
OUR MISSION
- Celebrate and share our heritage.
« Give back to the community.

Join LatinRed, Ogilvy’s Latino Professional Netwark, ch_alveIop leadership skills and grow our network inside and outside
gilvy.

- Help Ogilvy attract and retain a diverse and superior talent pool.

- Provide support to Ogilvy’s Hispanic/Latino business initiatives.

La Feria takes place during Hispanic Heritage Month, + Foster a fun and inclusive work environment.
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* 5 EIKAFI\II_:%JA and this year we come together to show pride in our Executive Sponsor: Community

as we gear up for the fifth anniversary of La Feria.

unique cultures, while appreciating the melting pot Jaime Prieto Jair Sanchez

excitement of living in the United States. Network Co-Leaders: Business

This event is the largest of its kind at Ogilvy, with Dayoan Daumont Omari Jinaki
800+ attendees—including both clients and Lourdes Archer Ramiro Sandoval
employees—and representation of Latino hubs from Education Recruitment
all over the US. Cindy DelLeon Alex Tutundjian
Erik Zambrano
General Meetings
. ‘ . Networking Denise Penagos
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HISPA New York 2013-14 Role Model Program

Listening. Learn"ng. Lead"ng'® HISPA 2013 Official Airline Partner “Transform Sponsor"

Special Thanks for supporting HISPA's lunch and Learns
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